
If it's not relevant,
it's invisible.

The direct route to the LGBTQ+ audience. 30+ portals and apps — bookable from a single source. No wastage, only 

relevant contacts.

250M
PAGE VIEWS/MONTH

Gay & Lesbian Channel

4M
VISITORS/MONTH

Gay & Lesbian Channel

30+
PORTALS & APPS

Grindr, queer.de and many more

€151B
LGBTQ+ PURCHASING POWER

LGBTQ+ Capital

T



02 · MARKET OVERVIEW

Market Overview — Why LGBTQ+ Advertising?
Urban, educated, affluent — hard to reach with mainstream targeting.

€151B
LGBTQ+ purchasing power 
GermanyAnnual consumer spending in Germany 
alone.

LGBTQ+ Capital ~2020

$4.7T
Global pink economy
If the LGBTQ+ community were a country, 
it would be the 5th largest economy in the 
world.LGBTQ+ Capital 2023

+16%
Revenue incl. advertising
Long-term revenue increase. 392 brands, 
58 countries, 4 years.

Unstereotype Alliance / Oxford 2024

7–12%
LGBTQ+ share Germany
Up to 9.9 million people — the highest 
figure in the EU.

Ipsos Pride 2024

75%
Purchasing decisions
are influenced by diversity & inclusion 
worldwide.

Kantar 2024

LGBTQ+ SHARE IN EUROPE

Germany 12%

Austria 6,2%

EU average 5,9%

France 4,6%

Netherlands 5,0%

Ipsos Pride 2024, Dalia Research 2016

BRAND LOYALTY & ADVERTISING IMPACT

72%
stop buying from brands that devalue their community

Nielsen 2023

69%
are more likely to try products from supportive brands

Revry / Nielsen 2024

70%
pay a price premium for products from supportive companies

CMI / Harris Interactive

43%
of the total German population view LGBTQ+-friendly brands positively

Ipsos 2024
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03 · THE TARGET AUDIENCE

The Target Audience — Demographics & Purchasing Power
Urban, educated, digitally savvy. More purchasing power, more travel, more online spending.

26%
University degree
vs. 21% of the general population.

DIW / SOEP 2017

90%
Childless households
DINK effect: more disposable income.

DIW / SOEP 2017

+35%
Additional online spending
vs. non-LGBTQ+ households.

Nielsen 2015

21%
Trendsetter share
vs. 11% general pop.

BRIGHT / Forrester

96%
Daily internet use
Early adopters. The highest digital affinity 
of any audience.

LGBTQ+ Tech 2024

LGBTQ+ IDENTIFICATION BY GENERATION (IPSOS 2024)

Gen Z 17%

Millennials 11%

Gen X 6%

Boomer 5%

Gen Z identifies as LGBTQ+ 3× more often than Boomers.

TRAVEL BEHAVIOR

3,2
Vacation trips/year vs. ~1.3 
general pop.

CMI 2024

+23%
Additional spending per trip

CMI Annual Survey

€50B
European LGBTQ+ travel 
market/year

GETA / Out Now Consulting
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04 · BOOKING PACKAGES

Booking Packages 2026
Four packages for every need. Bookable monthly. Geo-targeting & frequency capping included.

RECOMMENDED

Full Spectrum Reach

Full channel breadth. All genders. Maximum reach.

NET CPM

€ 11

Min. € 5,000 / month
↓ 15% vs. individual booking (€ 13)

CHANNELS (SELECTION)

• Complete Gay & Lesbian Channel

• queer.de, inqueery.de, siegessaeule.de, 

maenner.media, L-MAG

• GRINDR, HORNET App, place2be.berlin

• 30+ portals & apps in total

FORMATS

728×90 160×600 300×250

320×50 970×250

MALE SELECT

Male Select

Curated for gay and bisexual men. Maximum 
dating apps included.

NET CPM

€ 15

Min. € 3,000 / month
Focused gay-male targeting

CHANNELS (SELECTION)

• GRINDR — 150 million page views

• queer.de — 4 million PIs / month

• maenner.media, slamr.de, inqueery.de, gay.de

• place2be.berlin, HORNET App

FORMATS

728×90 300×250 320×50

320×480 160×600

LESBIAN FOCUS

Lesbian & Women

Precisely targeted reach of lesbian and bisexual 
women.

NET CPM

€ 17

Min. € 2,000 / month
Niche premium, highly engaged segment

CHANNELS (SELECTION)

• L-MAG Online — 160,000 PIs / month

• queer.de — Queer Women Contextual

• inqueery.de — 1 million PIs

• my-gaywedding.com & other portals

FORMATS

728×90 300×250 320×50

160×600

ENTRY LEVEL

Mobile Budget

Maximum mobile reach. Most affordable entry 
point.

NET CPM

€ 10

Min. € 2,000 / month
↓ 23% vs. individual mobile booking

CHANNELS (SELECTION)

• Mobile only in the Gay & Lesbian Channel

• GRINDR, HORNET (mobile app)

• queer.de mobile, maenner.media mobile

• All app & mobile web offerings

FORMATS — LIMITED

300×250 320×50 320×100

gay-marketing.de  · netzdenker ·  Zurich-Wallisellen / Berlin 04 / 06 info@netzdenker.com  · +41 78 214 81 40



05 · INDIVIDUAL PRICES

Individual Prices — Formats & Publishers
Individual booking prices in the Gay & Lesbian Channel. Publisher selection from the packages (page 04).

FORMAT SIZE (PX) CHANNEL NET 
CPM

Leaderboar
d 728×90 Desktop € 15

Skyscraper / 
Wideboard

160×600 / 
300×600 Desktop € 15

Medium 
Rectangle 300×250 Desktop & 

Mobile € 15

Billboard / 
Footer Ad

970×250 / 
970×90 Desktop € 18

Ad Bundle 
(all standard 
formats)

728×90+160
×600+300×2
50+320×50

Desktop & 
Mobile € 13

Mobile 
Leaderboar
d

320×50 / 
320×100 Mobile € 14

Mobile 
Interstitial

320×480 / 
768×1024 Mobile € 16

Layer 640×480 Desktop € 19

Video 
(Instream / 
Outstream / 
Footer)

– Desktop & 
Mobile € 14

Note:  CPM prices apply to individual bookings. For package bookings (page 04), package prices apply. Advertorial prices are fixed prices per 

placement, net plus VAT.

ADVERTORIAL PRICES

queer.de € 1.000

siegessaeule.de € 1.000

maenner.media € 1.000

Spartacus Gay Traveler € 600

inqueery.de € 460

csd-termine.de € 550

queerpride.de € 270

slamr.de € 175

my-gaywedding.com € 140

gaycoupon.de € 140

ANNUAL DISCOUNT TIER

from € 5,000 5%

from € 10,000 10%

from € 20,000 15%

from € 40,000 20%

from € 80,000 25%

gay-marketing.de · netzdenker · Zurich-Wallisellen / Berlin 05 / 06 info@netzdenker.com  · +41 78 214 81 40



06 · ADVERTORIALS & DOOH

Advertorials & DOOH
Native advertising on LGBTQ+ portals. DOOH via Splicky at LGBTQ+ locations.

ADVERTORIALS & NATIVE ADVERTISING
Editorially embedded advertising content. Prices per placement, net plus VAT. Design on request · Linking available for a surcharge.

Premium
Highest reach & brand environment.

queer.de € 1.000

siegessaeule.de € 1.000

maenner.media € 1.000

Spartacus Gay Traveler € 600

Standard
Broad community affinity.

queerpride.de € 270

inqueery.de € 460

csd-termine.de € 550

Niche
Very high audience targeting precision.

slamr.de € 175

my-gaywedding.com € 140

gaycoupon.de € 140

ADD-ON · DIGITAL OUT-OF-HOME

DOOH — Gay Districts & 
CSD/Pride
Via Splicky as DOOH partner: programmatically bookable screens at 
LGBTQ+-relevant locations.

Gay Districts — Nollendorfplatz Berlin, Bermuda Triangle 
Cologne, Glockenbachviertel Munich, Naschmarkt Vienna

CSD/Pride routes: Cologne (1.2 million), Berlin (500,000+), 
Hamburg, Vienna, Munich

Gay bars, clubs & saunas — curated location list bookable

Fullscreen video 20 sec. bookable

All DOOH prices on request.

Marco Steinert
Your direct line to the LGBTQ+ audience

info@netzdenker.com

+41 78 214 81 40 · +49 176 104 34 133

gay-marketing.de
netzdenker  · Alte Winterthurerstrasse 107 · 8304 Zurich-Wallisellen · Reinhardtstr. 6 · 

10117 Berlin · Member IAB Europe
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